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WELCOME TO EXHIBITORS AND SPONSORS 

 

In 2020, the Munich Hip Meeting will again take place at the “Alte Kongresshalle” in Munich, 

Germany, on 19 – 21 November 2020. 

 

The Munich Hip Meeting combines the two best-known Hip congresses in Germany, namely 

International Hip Arthroscopy Meeting and Komplexe Hüftchirurgie. 

 

The Munich Hip Meeting is the perfect platform to present your company and products to the 

outstanding faculty and 350 participants from all over the world. 

 

We would like to point out that the support of the industry has always been essential for the success 

of the International Hip Arthroscopy Meeting as well as for the Komplexe Hüftchirurgie. We hope that 

you will accept this invitation and will join us in Munich in 2020. 

 

As during the past meetings, the highlight of the Munich Hip Meeting will be live transmissions of hip 

arthroscopies, open preservation and replacement surgeries. We will again broadcast live surgeries 

from Munich. In addition, live operations will be transmitted from the U.S. and Europe in order to 

demonstrate latest developments and techniques in both hip preservation and replacement surgery. 

Please contact us directly if you are interested in a sponsorship of the transmission of the live 

surgeries. 

 
This Exhibition and Sponsoring Brochure contains all the information that you may need for the 

congress. We strongly encourage you to read it thoroughly, which will help for the preparation of your 

exhibition stand and will also serve as a source of reference and information. In case you may need 

further assistance, require additional services or more information on general aspects of the 

exhibition, please do not hesitate to contact the address below. 

 

We are looking forward to welcoming you in Munich in 2020 and thank you for your extensive support. 

 

 

TARGET GROUPS AND MAIN SCIENTIFIC TOPICS 

 

The Munich Hip Meeting attracts trauma surgeons, orthopaedic surgeons and hip specialists. 

 

The meeting will have the following main topics: 

 

 Arthroscopic Hip Surgery 

 Open Joint Preservation Surgery 

 Arthroplasty 

 

 

mailto:lisa.jung@intercongress.de


   

Organizer:  
Intercongress GmbH, Friedrichstr. 6, 65185 Wiesbaden, Deutschland 

                            Fon +49 611 97716-45, Fax +49 611 97716-16, lisa.jung@intercongress.de 4 
 

GENERAL INFORMATION 

 

Scientific Chairmen 

Michael Dienst, Germany 

Robert Hube, Germany 

Rüdiger von Eisenhart-Rothe, Germany 

 

 

 

 

Venue   

Alte Kongresshalle  

Theresienhöhe 15 

80331 Munich, Germany 

 

Date 

19 – 21 November 2020 

 

 

 

 

Organisation of congress and exhibition 

 

Intercongress GmbH              Lisa Jung 

Friedrichstr. 6                                                  Phone: +49 611 97716-45 

65185 Wiesbaden       Fax: +49 611 97716-16 

www.intercongress.de lisa.jung@intercongress.de 
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SPONSOR AND EXHIBITOR RECOGNITION 
All partners and exhibitors will receive the highest recognition for their support of the Munich Hip 

Meeting in Munich, Germany. Partners and exhibitors will be listed in the partners’ and exhibitors’ 

overview on the congress website www.hipmeeting.de as well as in the programme. 

 

EXHIBITION 
 

The exhibition is an important addition to the scientific programme. All coffee and lunch breaks will 

take place within the exhibition area. The exhibition offers the perfect platform for you to get in 

contact with potential customers. 

 

Price per stand area of 6 sqm exhibition space: 

 

EUR 2.000,-* (incl. additional cost for waste collection during set-up and dismantling, corridor cleaning, 

catering in the breaks, 1 free registration to the congress for company personnel, entry in exhibitors list in the 

final programme and on the website) 

 

Stand type: Stand in a row (1 open side)  no extra charge 

  Corner stand (2 open sides)  plus 10% extra charge 
 
The prices listed above are to be understood per sqm plus VAT (for Germany-based companies only) and are valid for the whole exhibition period. Days required 

for set-up and dismantling are counted as exhibition days. When calculating the rental fee, space occupied by hall pillars cannot be deducted from the stand 

area. Every fraction of one sqm will be charged in full. Any expenses for additional requests and orders (power supply, furniture, flowers etc.) have to be paid 

separately by the exhibitor. 800 EUR are calculated for each co-exhibitor on the rental space. Cancellations and alterations have to be effected in writing and 

confirmed by Intercongress GmbH. In case of cancellation after 18 May 2020, 50% of the full rental fee will be imposed. A cancellation before this date will result 

in a cancellation fee amounting to 25% of the full rental fee. In case an exhibition stand is cancelled after 18 October 2020, a cancellation fee amounting to 

100% of the full rental fee will be charged. 

 

 

 

LUNCH-WORKSHOP          

 

Date: 

 

Thursday, 19 November 2020/Friday 20 November 2020 

 

Duration: 

 

60 minutes (plus set-up and dismantling time), time will be fixed when the 

program is created. 

Room Room 6 (90pax), Theresiensaal (70 pax.) – bigger rooms on request (e.g. main 

lecture hall (400 pax.), Bavaria- Saal (100 pax.) 

Technical equipment: Beamer, projection screen, laptop 

Fee: 

 

EUR 2.700,-* 

 

Please note: Catering is not included in the price.  

 
 

 

 

mailto:lisa.jung@intercongress.de
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MARKETING SERVICES 
 

For exhibiting companies there is the option to book one – or more – additional marketing services 

during congress in order to draw attention to the own company, even beyond the exhibitor’s space. 

 

Below please find further information about possible marketing services. Should you wish to realize 

different marketing idea, please do not hesitate to contact us. 

 
EXCLUSIVE MARKETING SERVICES 
 

Pens for registration counter EUR 450,-* 

Supply of 300 pens for the registration counter 

 

Lanyards EUR 800,-* 

Provision of lanyards for all participants 

 

Congress bags no marketing fee 

Provision of congress bags for all participants 

 

Pens & notepads for congress bag EUR 500,-* 

As the sponsor of pens and notepads, you are providing pens and notepads branded with your 

company’s logo for all attendees. 

 
ONLINE-MARKETING 

 

Internet banner on the congress website EUR 1.000,-* 

Placement of an electronic banner on the congress website incl. linkage to your website 

 

Banner placement in the e-newsletter to the target group (~6.000 recipients) EUR 1.000,-* 

Placement of your company banner in the newsletter to the participants 

 

Display of your logo on congress website EUR 500,-* 

Link from the list of exhibitors to the company website with logo 

 

 
ONSITE MARKETING 

 
Insert in the congress bag EUR 500,-* 

Insert of a product brochure or a flyer (max. 500 pieces, format max. A4) into the congress bags 

 
Display of brochures EUR 300,-* 

Display of brochures at the registration counter 

 

Set-up of a banner EUR 500,-* 

Set up of a banner at an exposed position at the venue 

mailto:lisa.jung@intercongress.de
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Digital presentation in exhibition hall during breaks EUR 800,-* 

Digital presentation of your product information during breaks in the exhibition hall (max. 30 sec. 

movie (without sound) or 3 Power Point slides)  

 

Data-scanner(s) for stand space EUR 450,-* 

Rental of barcode scanners for an independent scanning of the barcodes on the participants’ badges 

at your exhibition booth during Munich Hip Meeting 2020. 

 

Data-scanner(s) for workshop EUR 390,-* 

Rental of barcode scanners for an independent scanning of the barcodes on the participants’ badges 

at your workshop during Munich Hip Meeting 2020. 

 
*(Currency & VAT: All prices are quoted and payable in EURO and if applicable with German tax of 19%) 
 

mailto:lisa.jung@intercongress.de
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APPLICATION FORM 1/2 

Please return application as soon as possible to: 

Intercongress GmbH 

Lisa Jung, Friedrichstr. 6, 65185 Wiesbaden, Germany 

Phone +49 611 977 16-45 Fax +49 611 977 16-16  

lisa.jung@intercongress.de  
 

Company:             _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 
 

Street:                  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

Postcode, City, Country: _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  
Please, state a deviating billing address separately. 

Phone/Fax:          _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ / _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

E-Mail:                  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

Contact:                Mr.  Ms.    _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

VAT-ID:                _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

Website:                _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

YES, we book: (Please check the appropriate box) 

 

 Exhibition stand 
 

EUR 2.000, - per 6 sqm exhibition space 
 (Incl. costs for waste collection during set-up and dismantling, corridor cleaning, catering, 2 exhibitor’s badges, 

entry in exhibitors’ section in the final programme and on the website) 

 

             Stand type:  Stand in a row (1 open side)  no extra charge 

  Corner stand (2 open sides)  plus 10% extra charge 

 

Additional sponsorship opportunities: 


Lunch workshop EUR 2.700,-* 

Pens for registration counter EUR 450,-* 

Lanyards EUR 800,-* 

Congress Bags NO FEE 

Pens & notepads for congress bag EUR 500* 



Internet banner on the congress website EUR 1.000,-* 

Banner placement in the e-newsletter to the target group EUR 1.000,-* 

Company logo in exhibitor list EUR 500,-* 

 

mailto:lisa.jung@intercongress.de
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 APPLICATION FORM 2/2



Insert in the congress bag EUR 500,-* 

Display of brochures at the registration desk EUR 300,-* 

Set-up of a banner EUR 500,-* 





Digital presentation in exhibition hall during breaks EUR 800,-* 

 

Data-Scanner(s) for your stand space EUR 450,-* 
 

Data-scanner(s) for your workshop EUR 390,-* 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ __ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ __ _ _ 

Place, date Stamp, legal signature 
 

*Currency & VAT: All prices are quoted and payable in EURO and if necessary plus German VAT of 19%. The general conditions of Intercongress GmbH are accepted by 

signature and can be forwarded on request. Place of jurisdiction is Freiburg. According to German law § 33 BDSG we herewith inform you that all clients data are being 

stored in our database.   

mailto:lisa.jung@intercongress.de


General Terms and Conditions of Business for the Rental of Exhibition Space 

 

1. Preamble 

1.1. Contracting parties to the rental agreement shall be the Organiser and the Exhibitor. The 

Organiser will be published in the printed material of the event. In case Intercongress GmbH is 

not the Organiser of the event, the Organiser shall be represented by Intercongress GmbH, 

Friedrichstr. 6, 65185 Wiesbaden, Germany (hereinafter "IC") for the purposes of concluding 

and amending the agreement and exercising dispositive rights as well as performance under 

the agreement. 

 

1.2. Services on the part of the Exhibitor shall be rendered exclusively on the basis of these General 

Terms and Conditions of Business. They shall also apply to the participation of the Exhibitor in 

future events arranged by the Organiser provided that the latter is represented by IC in this 

regard. Any Terms and Conditions of the Exhibitor which shall deviate from or conflict with 

these Terms and Conditions of Business shall not be accepted, not even in the event of the 

Organiser performing his services without further reservations. 

 

2. Quotation and conclusion of contract 

2.1. Quotations made in prospectuses, advertisements etc. shall be subject to change without 

notice and without obligation, also with regard to price details. Submission of the completed 

stand application form shall represent an offer to contract on the part of the Exhibitor. The 

Exhibitor shall be bound to this offer until four weeks after the deadline of receipt stated on the 

application form. In case this deadline has already expired, he shall be bound to his offer for 

four weeks. In the case of a businessman, the contents of the stand confirmation shall be 

binding for the agreement, even if these differ from the contents of the application and the 

Exhibitor does not object to the amendment within 14 days. 

 

2.2. The agreement shall also include the house rules, the product classification as well as the 

organizational and technical provisions of the event location which shall be forwarded to the 

Exhibitor prior to the event. 

 

3. Authorization to exhibit 

3.1. IC shall decide upon consultation with the Organiser on the authorization of an Exhibitor. A 

right to be authorized shall not exist. 

 

3.2. The event is primarily open to manufacturing companies. Distributors and importers may not 

be authorized as Exhibitors unless they are able to produce evidence of having exclusive sales 

rights for the Federal Republic of Germany. In each case, only one stand may be rented for the 

same products of one manufacturer and used for the agreement. In case that the Exhibitor has 

not fulfilled these prerequisites, the Organizer may rescind the Agreement. 

 

3.3. The Exhibitor shall only be permitted to use the stand himself. Assignment of the entire stand 

or the part thereof to other companies shall require the consent of the Organisers. The latter 

may increase the price (Clause 6). The Co-Exhibitors shall be joint and each liable for all 

contractual obligations. 

 

4. Allocation of exhibition space 

4.1. Exhibition space shall be allocated according to the order of receipt of applications. The date of 

receipt by IC shall be decisive. 

 

4.2. Notwithstanding the stand confirmation, IC shall reserve the right to subsequently allocate a 

differently positioned stand to the Exhibitor, alter the area of his exhibition space, relocate or 

close entrances and exits to the exhibition site or to the halls, provided that, taking into 

consideration the interests of the Organiser, such alteration shall be fair and reasonable for the 

Exhibitor. Should adherence to the stand confirmation present an unreasonable degree of 

hardship for the Organiser, yet such alteration be unacceptable to the Exhibitor, the former 

may rescind the agreement. 

 

5. Stand construction and design 

5.1. The construction and design of the stand must comply both with the general rules on 

competition and regulative law and with the technical safety regulations. Visual or acoustic 

disturbance of adjacent areas must be avoided. 

 

5.2. The stands must be manned during opening times and equipped with exhibits. 

 

5.3. Only objects which correspond to the exhibition programme, have been registered and are 

brand-new may be exhibited. Other objects may not be exhibited unless this shall be absolutely 

necessary for the presentation or functioning of the permitted exhibits. 

 

5.4. The sale of exhibits – including exhibition samples, software and specialist literature – to 

private persons outside the legal opening hours for retail shops is prohibited; moreover, the 

regulations regarding the quotation of prices order are to be observed. 

 

5.5. The Organiser shall be entitled to remove exhibits or have them removed from the stand at the 

expense of the Exhibitor, should their exhibition be prohibited and the Exhibitor not 

immediately remove them upon the request of the Organiser. Should removal of the object not 

be possible or not adequate to establish an acceptable state, the Organiser may terminate the 

agreement with immediate effect. 

 

6. Prices 

6.1. The prices quoted shall apply to each square meter of stand area or part thereof plus the 

statutory value added tax applicable at any given time. There shall be no deductions for hall 

supports. The prices quoted represent all assembly days including days for set-up and 

dismantling. 

 

6.2. Additional charges for electricity, furniture, flowers, decorations etc. shall be invoiced 

separately. Various surcharges for Co-Exhibitors shall apply. 

 

7. Terms and conditions of payment 

7.1. The stand rental fee shall be payable net, plus an appropriate advance payment towards 

additional charges to be determined by the Organiser and plus value added tax, upon 

registration and issue of an invoice by IC. Payments shall be remitted to a separate account 

only which shall be advised. All bank fees have to be paid by the sender. 

 

7.2. In the event of default on the part of the Exhibitor, the Organiser may charge interest payable 

on arrears at the rate of 5 % p.a. above the basic interest rate in force at the time of default. So 

far as only businessmen are involved in the legal transaction, interest payable on arrears will 

be at 8 % p.a. above the basic interest rate in force at the time of default. Should the Organiser 

be in a position to substantiate that greater damages have been caused by default, a claim 

may be made for this amount. The Exhibitor is, however, entitled to prove that damages 

resulting from default have not occurred or only to a lesser degree. If the Exhibitor is a 

businessman, he shall be obliged to pay the interest stated in the first sentence of this 

subclause within two weeks of dispatch of the invoice without a reminder being necessary. 

 

 

 

 

 

7.3. With respect to the marketing of those items for which he shall possess a hirer's lien, the 

Organiser shall be unrestricted; to the extent that statutory provisions are permissible, 

these shall be eliminated by this agreement. 

 

7.4. The Exhibitor may only set off against amounts due to the Organiser from the rental 

agreement such claims and only exercise a right of retention in relation to such claims as 

are either undisputed or legally effective. 

 

8. Legal consequences if the event is cancelled or rescheduled 

8.1. Should an event be cancelled, cut short or rescheduled to a new date due to force 

majeure or for good reason, IC is obliged to inform the Exhibitor immediately.  

 

8.2 The Exhibitor has the right to withdraw from the contract within two weeks of receiving 

this notification. If the Exhibitor does not exercise this right, the contract will be 

continued under the changed conditions conveyed. 

 

8.3 If an event is cancelled or in case of rescission by the Exhibitor any payments the 

Exhibitor has made in advance are reimbursed provided they cannot be offset against the 

claim for partial services rendered. The Organiser is not liable for any damages arising 

from the cancellation, shortening or rescheduling of an event. 

 

9. Premature termination of contract and restitution of benefits 

9.1. Each contractual party is entitled to terminate the contract for good reason without 

notice. Good reason is present in particular, if 

 a) the other contractual party culpably breaches the essential contractual obligations 

incumbent upon them and the breach is not remedied within a reasonable period of time 

despite a warning. A previous warning is not required if it has no purpose or the 

contractual party entitled to the termination is not reasonable; 

 b) the other contractual party culpably breaches legal provisions which are directly or 

indirectly significant in order to execute this contract. The contractual parties agree that 

sufficient suspicion of a culpable breach constitutes sufficient good reason; 

 c) the request for the opening of an insolvency procedure on the assets of one of the 

contractual parties is made; 

 

9.2 Termination must be made in writing. 

 

9.3 If a contractual party is responsible for termination without notice for good reason, it is 

obliged to make restitution for the services received from the other contractual party. It 

is not, however, entitled to reclaim the services it provided. If the contractual party 

obliged to make restitution is unable to do so due to the nature of the service(s) obtained 

or for any other reason, it must reimburse the market-standard value of the services 

received. The contractual party entitled to termination without notice retains the right to 

claim for further damages. 

 

10. Damages  

Should the Organiser or IC withdraw from the contract for a reason for which the 

Exhibitor is responsible, the Exhibitor is obliged to pay damages. 

 

Payment for damages is flat-rate and determined as follows: 

- Should the withdrawal take place at least six months before the event is set up, 25% of 

the agreed exhibition fee is due. 

- Should the withdrawal take place within six months before the event is set up, 50% of 

the agreed exhibition fee is due. 

- Should the withdrawal take place within two months before the event is set up, 100% of 

the agreed exhibition fee plus extra costs exempting electricity is due.  

Should the actual damages incurred be higher, the Organiser may claim for higher 

damages. Should the Exhibitor prove that the damages are lower than the flat-rate 

amounts, he is to pay an accordingly reduced amount.  

 

11. Limitation of liability  

11.1 Claims for damages from positive breach of obligation, negligence in contracting and tort 

are excluded as long as the Organiser, his legal representative or his vicarious agents 

have not acted with intent or gross negligence and as long as there is no violation of 

essential contractual obligations. Claims for damages due to impossibility of 

performance and delay in the event of slight negligence are limited to the reimbursement 

of the foreseeable damages. Liability for such damage and bodily harm is also excluded 

unless the Organiser is guilty of intent or gross negligence. 

 

11.2 Claims for damages brought against the Organiser due to breach of contractual or quasi-

contractual obligations and in tort must be enforced through court proceedings within 

the exclusion period of six months. The exclusion period begins from the point of 

notification, this however being from the end of the event at the latest. The exclusion 

period does not apply for claims for damages due to deliberate breach of duty or law. 

 

12. Final provisions 

12.1. All declarations made in connection with this agreement must be submitted in writing. 

 

12.2 Should any provision of these Terms and Conditions of Business or other agreements 

between the parties be or become void, this shall not affect the validity of the remaining 

provisions. It is agreed that instead of the invalid provision a valid condition shall be 

accepted which comes nearest to the intended economic purpose. 

 

12.3. German Law shall apply to this agreement. 

 

12.4. Should the Exhibitor be a businessman or not have any place of general jurisdiction 

within the Federal Republic of Germany, the place of jurisdiction shall be Freiburg, 

Germany. In addition, the Organiser and IC shall also be entitled to institute legal 

proceedings against the Exhibitor at his place of general jurisdiction or at any particular 

place of jurisdiction which may already exist. 

 

 

Intercongress GmbH, 2018 



 

General Terms and Conditions for 

Marketing Services and Support Services (sponsoring) for Events 

 
1. Preamble 

1.1. The company Intercongress GmbH organises events in its own name and on behalf of 

congresses and conferences etc. The Organiser will be published in the printed material of the 

event. In case Intercongress GmbH is not the Organiser of the event, the Organiser shall be 

represented by Intercongress GmbH, Friedrichstr. 6, 65185 Wiesbaden, Germany (hereinafter 

"IC") for the purposes of concluding and amending the agreement and exercising dispositive 

rights as well as performance under the agreement. 

 

1.2.  Sponsor services shall be rendered exclusively on the basis of these General Terms and 

Conditions of Business. They shall also apply for the participation of the sponsor in future 

events by the Organiser if it is also represented by IC in this regard. The conditions of the 

supporting company which deviate from these terms and conditions or which contradict them 

shall not be accepted, not even if the Organiser performs his services without further 

reservation.  

 

1.3. The house rules, index of goods and the organisational and technical regulations of the event 

location are also part of the contract.  

 

2. Offer and conclusion of contract  

2.1 The Organiser is the holder of rights to the event. The sponsor is interested in granting 

advertising possibilities for this event. IC shall make a decision (after discussion with the 

Organiser where necessary) on the approval of a sponsor. There is no entitlement to approval.  

 

2.2. The event is primarily open to manufacturing companies. Distributors and importers may not 

be authorized as Sponsors unless they are able to produce evidence of having exclusive sales 

rights for the Federal Republic of Germany. In case that the Client has not fulfilled these 

prerequisites, the Organizer may rescind the Agreement. 

 

3. Sponsor services 

3.1  The marketing or support service must comply with general regulations, in particular 

competition law and good practices. There may not be any visual irritations, acoustic irritations 

or traffic obstructions. The sponsor alone is legally responsible for this.  

 

3.2  Cash payments 

 a) Should the sponsor have undertaken to pay the Organiser a one-time monetary amount plus 

any VAT accrued, this payment is due upon IC issuing an invoice with a deadline for payment. 

The payment must be made solely to the special account indicated on the invoice.  

 b) The Organiser is entitled to default interest on the amount due in each case in the amount of 

8% over the respective basic interest rate in the event of payment default. The assertion of 

further damage is not hereby excluded. 

 c) The sponsor may only offset such claims against the claims of the Organiser from the 

contract and may only assert a right of retention with regard to such claims that have neither 

been established to be uncontested nor been confirmed by a court of law.  

 

3.3.  Benefits in kind 

 a) Should the sponsor have undertaken to provide the event with advertising, this must be 

delivered by the sponsor at his own expense to the place of the event unless otherwise 

determined. The sponsor is responsible for the timely provision of the materials promised. 

 b) The Organiser and IC are not obliged to take precautions against the loss or damage of 

goods submitted by the Client.  

 c) The agreed advertising fee is due for payment within the period set in the invoice.  

 

3.4.  Services  

 a) If the sponsor has undertaken to provide the visitors with food and drink, he is obliged to 

provide evidence of the organisation and execution thereof upon the request of IC as 

stipulated in the contract. IC can demand the submission of the order and order confirmation. 

The same applies if the sponsor has assumed travel/accommodation costs, the conference fee 

and, where necessary, a fee for the speakers/participants as well as costs for transport 

including costs for appropriate transport insurance.  

 b) The sponsor is responsible for the proper function, safe use and roadworthy installation of 

the technical equipment he provides for the event. The sponsor shall ensure the timely delivery 

and installation of the equipment and is responsible for their operational capability throughout 

the event.  

 

3.5. If the sponsor has commissioned third parties with the duties entrusted to him, he is liable for 

the third parties carrying out the duties in compliance with the contract.  

 

3.6. Both the sponsor and the Organiser will mutually and directly inform each other of all 

circumstances which could be important for the execution of this contract.  

 

3.7. The realisation of the communicative goals pursued by the sponsor by entering into this 

contract has no influence on the Organiser’s claim to remuneration unless it has culpably 

hindered or impeded their achievement through the violation of essential contractual 

obligations or through gross negligence. 

 

3.8. The rights and obligations as well as any claims from this contract are only transferable upon 

prior written consent from the other Party or the respective debtor of the claims. 

 

4.  Prices 

4.1. For marketing services, the current price list for each event applies exclusively. 

 

4.2. Any costs incurred by cooperation partners are forwarded by IC in their full amount to the 

Client. 

 

5. Legal consequences if the event is cancelled or rescheduled 

5.1. Should the event not take place from the very beginning due to force majeure, no service must 

be rendered by any Party.  

 

5.2. Should an event be cancelled, cut short or rescheduled to a new date due to force majeure or 

for good reason, IC is obliged to inform the sponsor immediately. The sponsor has the right to 

withdraw from the contract within two weeks of receiving this notification. Any payments the 

sponsor made in advance are reimbursed provided they cannot be offset against the claim for 

partial services rendered. 

 

 

 

 

 

 

 

 

 

 

6. Premature termination of contract and restitution of benefits 

6.1. Each contractual party is entitled to terminate the contract for good reason without 

notice. Good reason is present in particular, if 

 a) the other contractual party culpably breaches the essential contractual obligations 

incumbent upon them and the breach is not remedied within a reasonable period of time 

despite a warning. A previous warning is not required if it has no purpose or the 

contractual party entitled to the termination is not reasonable; 

 b) the other contractual party culpably breaches legal provisions which are directly or 

indirectly significant in order to execute this contract. The contractual parties agree that 

sufficient suspicion of a culpable breach constitutes sufficient good reason; 

 c) the request for the opening of an insolvency procedure on the assets of one of the 

contractual parties is made; 

 

6.2. Moreover, the sponsor is in particular entitled to a right to terminate the contract without 

notice for good reason if the Organiser’s essential advertising service provided for in the 

contract is prohibited after the decision by an arbitrating authority or a court or proves 

itself to be inadmissible due to legal regulations or professional law. In this case, the 

sponsor is however not entitled to a claim for restitution against the Organiser. 

 

6.3 Termination must be made in writing. 

 

6.4 If a contractual party is responsible for termination without notice for good reason, it is 

obliged to make restitution for the services received from the other contractual party. It 

is not, however, entitled to reclaim the services it provided. If the contractual party 

obliged to make restitution is unable to do so due to the nature of the service(s) obtained 

or for any other reason, it must reimburse the market-standard value of the services 

received. The contractual party entitled to termination without notice retains the right to 

claim for further damages. 

 

7. Damages  

Should the Organiser or IC withdraw from the contract for a reason for which the sponsor 

is responsible, the sponsor is obliged to pay damages. 

 

Payment for damages is flat-rate and determined as follows: 

a) For benefits in kind with advertising effect 

- Should the withdrawal take place at least six months before the event is set up, 25% of 

the agreed fee and the value of the benefits in kind is due. 

- Should the withdrawal take place within six months before the event is set up, 50% of 

the agreed fee and the value of the benefits in kind is due. 

- Should the withdrawal take place within three months before the event is set up, 100% 

of the agreed fee and the value of the benefits in kind is due.  

Should the actual damages incurred be higher, the Organiser may claim for higher 

damages. Should the sponsor prove that the damages are lower than the flat-rate 

amounts, he is to pay an accordingly reduced amount.  

b) For special benefits in kind and services, damages are calculated according to the 

actual costs incurred for procuring the replacement which is to be organised, 

compensation and the organisational effort incurred.  

 

8. Limitation of liability  

8.1 Claims for damages from positive breach of obligation, negligence in contracting and tort 

are excluded as long as the Organiser, his legal representative or his vicarious agents 

have not acted with intent or gross negligence and as long as there is no violation of 

essential contractual obligations. Claims for damages due to impossibility of 

performance and delay in the event of slight negligence are limited to the reimbursement 

of the foreseeable damages. Liability for such damage and bodily harm is also excluded 

unless the Organiser is guilty of intent or gross negligence. 

 

8.2 Claims for damages brought against the Organiser due to breach of contractual or quasi-

contractual obligations and in tort must be enforced through court proceedings within 

the exclusion period of six months. The exclusion period begins from the point of 

notification, this however being from the end of the event at the latest. The exclusion 

period does not apply for claims for damages due to deliberate breach of duty or law. 

 

9. Final provisions  

9.1. Declarations which have been made with reference to this contract must be made in 

writing and are only applicable if they have been confirmed in writing by IC or the 

Organiser.  

 

9.2. Should a provision of these Terms and Conditions or of the other agreements between 

the Parties be or become ineffective, the effectiveness of the other provisions remain 

unaffected. In place of the ineffective provision, an effective condition is deemed as 

agreed which comes closest to the intended economic purpose.  

 

9.3. German Law shall apply to this agreement. 

 

9.4. Should the Client be a businessman or not have any place of general jurisdiction within 

the Federal Republic of Germany, the place of jurisdiction shall be Freiburg, Germany. In 

addition, the Organiser and IC shall also be entitled to institute legal proceedings against 

the Client at his place of general jurisdiction or at any particular place of jurisdiction 

which may already exist. 
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General Terms and Conditions of Business for Advertisements 

 

1. Preamble 

1.1. Intercongress GmbH (hereinafter "IC") arranges for the contracting party (hereinafter “Client”) the possibility to advertise in printed matter and/or on websites of a congress organiser in terms of buttons, 

banners, hyperlinks, etc. to be published on the internet. Contracting parties to the agreement shall be the Organiser of the congress (hereinafter “Organiser”) and the Client. The Organiser will be 

published in the printed material of the event. In case IC is not the Organiser of the event, the Organiser shall be represented by Intercongress GmbH, Friedrichstr. 6, 65185 Wiesbaden, Germany for the 

purposes of concluding and amending the agreement and exercising dispositive rights as well as performance under the agreement. 

 

1.2. Services on the part of IC shall be rendered exclusively on the basis of these General Terms and Conditions of Business for Advertisements on websites and in printed material. Any terms and conditions of 

the Client which shall deviate from or conflict with these Terms and Conditions of Business shall not be accepted. 

 

2.  Quotation and conclusion of contract 

 Advertising orders must be submitted in writing or electronic format. Oral agreements are not legally binding. 

 

3.  Authorization of advertisement 

 Due to content, origin or technical format, IC shall reserve the right to decline advertising orders according to standardised, factually justified principles. A right to be authorized shall not exist. 

 

4.  Design of advertisement 

 The advertisement must comply both with the general rules on competition and morality. The Client carries the legal accountability. 

 

5.  Prices 

5.1. For the advertisement order, the current price list for each event applies exclusively. 

 

5.2. Possibly arising expenses of production partners will be passed on in full amount to the Client by IC. 

 

6.  Terms and conditions of payment 

6.1. The fees shall be payable net plus value added tax upon registration and issue of an invoice by IC. Payments shall be remitted to a separate account only, which shall be advised separately. All bank fees 

have to be paid by the sender. 

 

6.2. In the event of default on the part of the Client, the Organiser may charge interest payable on arrears at the rate of 5 % p.a. above the basic interest rate in force at the time of default. So far as only 

businessmen are involved in the legal transaction, interest payable on arrears will be at 8 % p.a. above the basic interest rate in force at the time of default. If IC is in the position to prove a higher damage 

caused by delay, it may claim these. The Client is, however, entitled to prove that no or a minor damage has been caused by the delay. If the Client is a businessman, he shall be obliged to pay the interest 

stated in the first sentence of this sub-clause within two weeks of dispatch of the invoice without a reminder being necessary.  

 

6.3. The Client may only set off against amounts due to IC according to the advertisement contract such claims and only exercise a right of retention in relation to such claims as are either undisputed or legally 

effective. 

 

7. Default and limitation of liability 

7.1 In case of force majeure or other reasons beyond the control of IC (e.g. blackout/disruption of the communications network, computer breakdown of a third party, breakdown of the AdServer not longer 

than 24 hours) IC assumes no liability for the publication of the advertisement. 

 

7.2 If - due to reasons beyond the control of IC - the event cannot take place or must be cut short, there is no claim for reimbursement or the compensation of other (economic) loss. 

 

7.3 Claims for damages from positive breach of obligation, negligence in contracting and tort are excluded as long as the Organiser, his legal representative or his vicarious agents have not acted with intent or 

gross negligence and as long as there is no violation of essential contractual obligations. Claims for damages due to impossibility of performance and delay in the event of slight negligence are limited to 

the reimbursement of the foreseeable damages. Liability for such damage and bodily harm is also excluded unless the Organiser is guilty of intent or gross negligence. 

 

7.4 Claims for damages brought against the Organiser due to breach of contractual or quasi-contractual obligations and in tort must be enforced through court proceedings within the exclusion period of six 

months. The exclusion period begins from the point of notification, this however being from the end of the event at the latest. The exclusion period does not apply for claims for damages due to deliberate 

breach of duty or law. 

 

8. Premature termination of contract and restitution of benefits 

8.1. Each contractual party is entitled to terminate the contract for good reason without notice. Good reason is present in particular, if 

 a) the other contractual party culpably breaches the essential contractual obligations incumbent upon them and the breach is not remedied within a reasonable period of t ime despite a warning. A previous 

warning is not required if it has no purpose or the contractual party entitled to the termination is not reasonable; 

 b) the other contractual party culpably breaches legal provisions which are directly or indirectly significant in order to execute this contract. The contractual parties agree that sufficient suspicion of a 

culpable breach constitutes sufficient good reason; 

 c) the request for the opening of an insolvency procedure on the assets of one of the contractual parties is made. 

 

8.2 Termination must be made in writing. 

 

8.3 If a contractual party is responsible for termination without notice for good reason, it is obliged to make restitution for the services received from the other contractual party. It is not, however, entitled to 

reclaim the services it provided. If the contractual party obliged to make restitution is unable to do so due to the nature of the service(s) obtained or for any other reason, it must reimburse the market-

standard value of the services received. The contractual party entitled to termination without notice retains the right to claim for further damages. 

 

9.  Composition of damages 

9.1. Should the Client rescind the agreement without due justification or should IC rescind the agreement for reasons to be found in the person of the Client, IC may calculate a lump sum for damages incurred 

as a result of the rescission and invoice the Client accordingly. The lump sum shall amount to 

  100 % of the total fee according to the available current price list in case of rescission within two months prior to the publication of the advertisement, 

  50 % of the total fee according to the available current price list in case of rescission within six months prior to the publication of the advertisement, 

  25 % of the total fee according to the available current price list in case of rescission at any previous date. 

 

9.2. Should the damages actually incurred be greater, IC may claim for the greater amount. Should the Client prove that the damages are less than the lump sums, a correspondingly reduced amount shall be 

payable. 

 

9.3. In case of contributions in kind/countertrades the actually arising costs for procuring a replacement will be used as calculation basis. 

 

10.  Final provisions 

10.1. All declarations made in connection with this agreement must be submitted in writing or electronic written format and will be in force when confirmed in writing by IC or the Client. 

 

10.2. Should any provision of these Terms and Conditions of Business or other agreements between the parties be or become void, this shall not affect the validity of the remaining provisions. It is agreed that 

instead of the invalid provision a valid condition shall be accepted which comes nearest to the intended economic purpose. 

 

10.3. German Law shall apply to all contracts between IC and the Client. 

 

10.4 Should the Client be a businessman or not have any place of general jurisdiction within the Federal Republic of Germany, the place of jurisdiction shall be Freiburg, Germany. IC and the Organiser 

represented by IC shall also be entitled to institute legal proceedings against third parties at their place of general jurisdiction or at any particular place of jurisdiction which may already exist. 
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General Terms and Conditions of Business for Accompanying Functions (Workshops) 

 

1. Preamble 

1.1. Contracting parties to the rental agreement shall be the Organiser of the congress (hereinafter 

“Organiser) and the Organiser of the accompanying function (hereinafter “Client”). The 

Organiser will be published in the printed material of the event. In case Intercongress GmbH is 

not the Organiser of the event, the Organiser shall be represented by Intercongress GmbH, 

Friedrichstr. 6, 65185 Wiesbaden, Germany (hereinafter "IC") for the purposes of concluding 

and amending the agreement and exercising dispositive rights as well as performance under 

the agreement. 

 

1.2. Services on the part of the Client shall be rendered exclusively on the basis of these General 

Terms and Conditions of Business. They shall also apply to the participation of the Client in 

future events arranged by the Organiser provided that the latter is represented by IC in this 

regard. Any Terms and Conditions of the Client which shall deviate from or conflict with these 

Terms and Conditions of Business shall not be accepted, not even in the event of the Organiser 

performing his services without further reservations. 

 

2. Quotation and conclusion of contract 

2.1. Quotations made in prospectuses, advertisements etc. shall be subject to change without 

notice and without obligation, also with regard to price details. Submission of the completed 

application form shall represent an offer to contract on the part of the Client. The Client shall 

be bound to this offer until four weeks after the deadline of receipt stated on the application 

form. In case this deadline has already expired, he shall be bound to his offer for four weeks. In 

the case of a businessman, the contents of the confirmation of the accompanying function 

shall be binding for the agreement, even if these differ from the contents of the application and 

the Client does not object to the amendment within 14 days. 

 

2.2 The agreement shall also include the house rules, the product classification and index of goods 

as well as the organisational and technical provisions of the event location which shall be 

forwarded to the Client prior to the event. 

 

3. Authorization to realize accompanying functions 

3.1 IC shall decide upon consultation with the Organiser on the authorization of a Client. A right to 

be authorized shall not exist. 

 

3.2 The event shall in the first instance be open to manufacturing companies. Distributors and 

importers may not be authorized as Clients unless they are able to produce evidence of having 

exclusive sales rights for the Federal Republic of Germany. In case that the Client has not 

fulfilled these prerequisites, the Organiser may rescind the agreement. 

 

3.3. The Client shall only be permitted to use the room for the accompanying function himself. 

Assignment of the entire room or part thereof to other companies shall require the consent of 

the Organisers. The latter may increase the price (Clause 6). The Co-Clients shall be joint and 

each liable for all contractual obligations. 

 

4. Allocation of Rooms 

4.1. Rooms shall be allocated according to the order of receipt of applications. The date of receipt 

by IC shall be decisive. 

 

4.2. Notwithstanding the confirmation, IC shall reserve the right to subsequently allocate a 

differently positioned or sized room to the Client, relocate or close entrances and exits to the 

convention site or to the halls, provided that, taking into consideration the interests of the 

Organiser, such alteration shall be fair and reasonable for the Client. Should adherence to the 

confirmation present an unreasonable degree of hardship for the Organiser, yet such alteration 

be unacceptable to the Client, the former may rescind the agreement. 

 

5. Design of the accompanying function 

5.1. The accompanying function must comply both with the general rules on competition and 

regulative law and with the technical safety regulations. Visual or acoustic disturbance of 

adjacent areas must be avoided. 

 

5.2. Only objects which correspond to the programme of the function, have been registered and are 

brand-new may be exhibited. Other objects may not be exhibited unless this shall be absolutely 

necessary for the presentation or functioning of the permitted exhibits. 

 

5.3. The Organiser or IC shall be entitled to remove exhibits or have them removed from the room 

at the expense of the Client, should their exhibition be prohibited and the Client not 

immediately remove them upon the request of the Organiser. Should removal of the object not 

be possible or not adequate to establish an acceptable state, the Organiser may terminate the 

agreement with immediate effect. 

 

6. Prices 

6.1. The prices quoted shall apply to one accompanying function plus the statutory value added tax 

applicable at any given time. The prices quoted apply to the entire duration of the 

accompanying function including set-up and dismantling time. 

 

6.2. Additional charges for electricity, technical equipment, furniture, flowers, decorations etc. shall 

be invoiced separately. Various surcharges for Co-Clients shall apply. 

 

6.3. Clients who have not rented an exhibition area will be charged an additional fee for the use of 

the advertising platform which is advertised in the prospectus of the congress. 

 

7. Terms and conditions of payment 

7.1. The fee for the accompanying function shall be payable net plus value added tax upon 

registration and issue of an invoice by IC. Payments shall be remitted to a separate account 

only which shall be advised. All bank fees have to be paid by the sender. 

 

7.2. In the event of default on the part of the Client, IC may charge interest payable on arrears at 

the rate of 5 % p.a. above the basic interest rate in force at the time of default. So far as only 

businessmen are involved in the legal transaction, interest payable on arrears will be at 8 % 

p.a. above the basic interest rate in force at the time of default. Should IC be in a position to 

substantiate that greater damages have been caused by default, a claim may be made for this 

amount. The Client is, however, entitled to prove that damages resulting from default have not 

occurred or only to a lesser degree. If the Client is a businessman, he shall be obliged to pay 

the interest stated in the first sentence of this subclause within two weeks of dispatch of the 

invoice without a reminder being necessary. 

 

 

 

 

 

 

 

 

 

 

 

7.3. With respect to the marketing of those items for which he shall possess a hirer's lien, IC 

shall be unrestricted; to the extent that statutory provisions are permissible, these shall 

be eliminated by this agreement. 

 

7.4 The Client may only set off against amounts due to IC from the rental agreement such 

claims and only exercise a right of retention in relation to such claims as are either 

undisputed or legally effective. 

 

8. Legal consequences if the event is cancelled or rescheduled 

8.1. Should an event be cancelled, cut short or rescheduled to a new date due to force 

majeure or for good reason, IC is obliged to inform the Client immediately.  

 

8.2 The Client has the right to withdraw from the contract within two weeks of receiving this 

notification. If the Client does not exercise this right, the contract will be continued under 

the changed conditions conveyed. 

 

8.3 If an event is cancelled or in case of rescission by the Client any payments the Client has 

made in advance are reimbursed provided they cannot be offset against the claim for 

partial services rendered. The Organiser is not liable for any damages arising from the 

cancellation, shortening or rescheduling of an event. 

 

9. Premature termination of contract and restitution of benefits 

9.1. Each contractual party is entitled to terminate the contract for good reason without 

notice. Good reason is present in particular, if 

 a) the other contractual party culpably breaches the essential contractual obligations 

incumbent upon them and the breach is not remedied within a reasonable period of time 

despite a warning. A previous warning is not required if it has no purpose or the 

contractual party entitled to the termination is not reasonable; 

 b) the other contractual party culpably breaches legal provisions which are directly or 

indirectly significant in order to execute this contract. The contractual parties agree that 

sufficient suspicion of a culpable breach constitutes sufficient good reason; 

 c) the request for the opening of an insolvency procedure on the assets of one of the 

contractual parties is made; 

 

9.2 Termination must be made in writing. 

 

9.3 If a contractual party is responsible for termination without notice for good reason, it is 

obliged to make restitution for the services received from the other contractual party. It 

is not, however, entitled to reclaim the services it provided. If the contractual party 

obliged to make restitution is unable to do so due to the nature of the service(s) obtained 

or for any other reason, it must reimburse the market-standard value of the services 

received. The contractual party entitled to termination without notice retains the right to 

claim for further damages. 

 

10. Damages  

Should the Organiser or IC withdraw from the contract for a reason for which the Client 

is responsible, the Client is obliged to pay damages. 

 

Payment for damages is flat-rate and determined as follows: 

- Should the withdrawal take place at least six months before the event is set up, 25% of 

the agreed fee is due. 

- Should the withdrawal take place within six months before the event is set up, 50% of 

the agreed fee is due. 

- Should the withdrawal take place within three months before the event is set up, 100% 

of the agreed fee plus extra costs exempting electricity is due.  

Should the actual damages incurred be higher, the Organiser may claim for higher 

damages. Should the Client prove that the damages are lower than the flat-rate amounts, 

he is to pay an accordingly reduced amount.  

 

11. Limitation of liability  

11.1 Claims for damages from positive breach of obligation, negligence in contracting and tort 

are excluded as long as the Organiser, his legal representative or his vicarious agents 

have not acted with intent or gross negligence and as long as there is no violation of 

essential contractual obligations. Claims for damages due to impossibility of 

performance and delay in the event of slight negligence are limited to the reimbursement 

of the foreseeable damages. Liability for such damage and bodily harm is also excluded 

unless the Organiser is guilty of intent or gross negligence. 

 

11.2 Claims for damages brought against the Organiser due to breach of contractual or quasi-

contractual obligations and in tort must be enforced through court proceedings within 

the exclusion period of six months. The exclusion period begins from the point of 

notification, this however being from the end of the event at the latest. The exclusion 

period does not apply for claims for damages due to deliberate breach of duty or law. 

 

12. Final provisions 

12.1. All declarations made in connection with this agreement must be submitted in writing 

and will be in force when confirmed in writing by IC or the Organiser. 

 

12.2. Should any provision of these Terms and Conditions of Business or other agreements 

between the parties be or become void, this shall not affect the validity of the remaining 

provisions. It is agreed that instead of the invalid provision a valid condition shall be 

accepted which comes nearest to the intended economic purpose. 

 

12.3. German Law shall apply to this agreement. 

 

12.4 Should the Client be a businessman or not have any place of general jurisdiction within 

the Federal Republic of Germany, the place of jurisdiction shall be Freiburg, Germany. In 

addition, the Organiser and IC shall also be entitled to institute legal proceedings against 

the Client at his place of general jurisdiction or at any particular place of jurisdiction 

which may already exist. 
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Information regarding data protection 
Intercongress GmbH is a Professional Congress Organizer. The protection of your privacy as a user of our offers has maximum priority, in 
particular as to deal with your personal data.  

 

a) Responsible unit 
Intercongress GmbH, Friedrichstraße 6, 65185 Wiesbaden 
Court of registration: Amtsgericht Wiesbaden 
Registration number: HRB 8375 
Sales tax ID DE 258 269 762 
Managing Director authorised to represent the company: Diana Kraus 
fon +49 611 97716-0 
fax +49 611 97716-16 
welcome@intercongress.de 
www.intercongress.de 
 

b) Contact details of the data protection officer 
Intercongress GmbH, Ingeborg-Krummer-Schroth-Str. 30, 79106 Freiburg 
fon +49 761 69699-14 
anne.roetsch@intercongress.de 
 
 

c) Purpose of processing and legal basis 
Intercongress GmbH uses the data obtained during the registration 
- to arrange the  conference you registered for, if applicable including external service providers (Art. 6 (1) lit b DS-GVO,  Art. 6 (1) lit c. 

DS-GVO) 
- to inform you via e-mail or by airmail about other conferences organised by Intercongress, which could be of interest for you (§7 UWG). 

At anytime you can oppugn the promotional use of your data with effect on the future.  Please refer to: Intercongress GmbH, 
Friedrichstraße 6, 65185 Wiesbaden, fon +49 (0)611 977 16-0, fax +49 (0)611 977 16-16, welcome@intercongress.de  

 
d) Recipients 

Intercongress GmbH will not regularely sell or rent your personal data to third parties. Intercongress GmbH passes your personal data to 
third parties only, if 
- this is legal without your agreement (cf. § 85 BDSG (neu)), 
- the transmission is necessary to arrange the conference you registered, 
- service providers, which are involved in congress preparation need the data to render their services.  
All third parties are processors we employ (Art. 28 DS-GVO). These are companies in categories IT services, logistics, print services and 
telecommunications. 

 
e) Duration of storage 

The data will be stored during the period of the contractual relationship between you and Intercongress GmbH. If the contractual 
relationship expires or you exercise your under Lit. f) stated rights your data will be handled according to the exercise of this right, if 
necessary deleted, so far as legal provisions stipulate a longer retention period . 

 
f) Rights of the data subject 

The data subject have the right of access, to rectification, to erasure, to restriction of processing, to object and to data portability. 
Furthermore the data subject have the right to lodge a complaint. 
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